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What you will learn

+ The characteristics of popular social networking sites and social computing
activities
+ Emerging marketer and consumer social networking trends

+ The nuances of relationship building and why social marketing rules are
different

+ How to decide if it’s right for you
+ Concrete tactics for getting started and building momentum

+ How to avoid missteps and learn from others’ failures
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Outline

+ What is social computing?

+ How it is changing b2c relationships: advertising, marketing, service +
products

+ Who participates? Computer Demographics , Psychographics + Trends
+ Popular Social Networking Sites: Characteristics + Trends

+ Very important types of social media/social computing

+ What are marketers doing? Sample marketing campaigns

+ Getting started methodology
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What is social computing/social media?

+ Social computing is based on creating or recreating social conventions
and social contexts through the use of software and technology.

+ Social computing is the behavior, supported with by the online tools and
platforms that people use to share opinions, insights, experiences, and
perspectives with each other.

+ Social media can take many different forms, including text, images, audio,
and video. Popular social mediums include blogs, message boards,
podcasts, wikis, and vlogs.

+ Blogs, email, instant messaging, social network services, wikis, social
bookmarking and other instances of what is often called social software
illustrate ideas from social computing.

Source: Don Hinchcliffe Web 2.0 Blog: Social Media Goes Mainstream
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What is social computing/social media?

The key is that people are the ones that
use and control these tools and platforms instead
of organizations and large institutions.

MAILORDER Source:-Don.Hinchcliffe Web.2.0.Blog: Social Media.-goes Mainstream estrategy'f irst
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Social Computing

The shift of control from organizations to individuals

Institutions

|
| Communities I | facilitate experiences,
| drive innovation , \. shaped and owned

\. ./ by communities

ﬁl ﬁ
Source: February 13, 2006, Forrester Big ldea”5Social Computing”

Communities

I#r | \\ /‘f Institutions .\.
I

.\

f Communities \
take power :
\ from institutions /

i
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Social Computing

The shift of control from organizations to individuals

+ The two-way Web is increasingly moving the power out of the hands of

trusted institutions and into the hands of everyday users, who
— decide for themselves what products they should buy
— whose information they should consume
— what marketing they want.
+ Thus, online communities are increasingly driving the vision of
institutions because
— these technologies put the majority of power into the hands of communities
— essentially take it away from existing formal social structures and organizations

Source: Don Hinchcliffe: Znet- The Shift to Social Marketing
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An easy to understand example

Retailer
Website

Consumer Retailer
Influences Adds
Product/Svc Consumer
Innovation Reviews

Retailer Retailer
Supports + Admits

Encourages Consumers’
Community Influence
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Enabled networks broaden reach

Old-world consumer networks
Forms:

L J
o — w » Word of mouth

o 2 / - Telephone

- Letter

« Stores
o o Characteristics:
@ @ « Limited reach
-— « Individual-driven
- Not a closed-loop system

« Not empowered

Source: Forrester Research: “Organic Branding” November, 2006
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Enabled networks broaden reach

New-world consumer networks

Forms:
- Word of mouth powered by

o
&
o email
- Blogs
‘\ ¢ i / o « Customer reviews

- Enabling.~ =
| technology Characteristics:

o . |
/ T T T \ ® « Interconnected
i. « Global in scope

- Instantaneous

- Consumer-generated media

« Empowered

Source: Forrester Research: “Organic Branding” November, 2006
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Is Social Computing becoming mainstream?

14

While some will dispute what mainstream is defined as exactly —
my own personal favorite being

when my grandparents and their grandchildren
both are doing whatever is under discussion

-- the rise of consumer-powered media platforms has all the hallmarks

of being something that's not only here to stay, but something that's
increasingly pushing everything else off the stage... ’,

-- Dion Hinchliffe (software developer+ web 2.0 luminary)
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Social Computing Adoption Makes Gains With Adults,

Becomes Mainstream With Youth

“Do you do the following activities at least monthly?”

Read customer ratings/reviews
Read blogs

Participate in discussion boards
Use social networking sites

Watch peer-generated video Compared to 18-21 year olds who:
Post ratings/reviews + Use SN sites (70%)

+ Read blogs (44%)

+ Post blogs (33%)

+ Participate discussion boards (31%)

Comment on blogs
Tag Web pages or other content
Use RSS feeds

Listen to podcasts

Publish or maintain a blog
Upload video/audio you created

Publish your own Web pages

0% 10% 20% 30% 40% 50% 60% 70%
Base: US online consumers

Source: Forrester Research Trends: Social Technographics®
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Is Social Networking becoming mainstream?

+ Still youth dominate, however, marketers should take notice
— 37% of adults visit myspace.com daily
— 56% of young adults visit myspace.com daily

— Adult social networkers are more open to marketing messages

* 37% of GenY and 31% of GenX are interested in seeing marketer profiles on community
networking sites

* Daily users of these sites show more interest than others
— Adult social networkers are viral
e 75% say they often recommend products + services

* 61% of those interested in marketer profiles do the same

Source: Forrester Research: “How Consumers Use Social Networks” June 2007
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Social Technographics Groups By Activity

in the Participation Ladder

« Publish Web page
Creators | (g ! = Publish or maintain a blog

13% « Upload video to sites like YouTube
Critics . » Comment on blogs
@H—
19% ; « Post ratings and reviews
= Lse R55
Collectors @
15% - - Tag Web pages
Segments include consumers
participating in at least one Joiners _
of the indicated activities 19% Ch| » Use social networking sites
at least monthly
» Read blogs
SPE;:;;:G“ (@ « Watch peer-generated video
« Listen to podcasts
Inactives s
[BH—  «None of these activities
52%

Source: Forrester’s North American Consumer Technology Adoption Study
Q4 2006 Devices + Access Online Survey
Base: US adult online consumers
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Adult Social Computing Users Represent An Attractive

Demographic And Psychographic

Creators Critics Collectors Joiners Spectators Inactives
Average age (years) 39 42 45 37 42 50
Male 51% 53% 58% 48% 56% 43%

Average household income  $61,922 566,688 566475 556,472 567,889 $59,168

Broadband 73% 68% 69% 69% 71% 499
Technology optimist 75% 77% 76% 71% 75% 48%
“l am a natural leader.” 38% 37% 35% 32% 31% 17%

“| often tell my friends about

products that interest me”” 53% 53% 53% 56% 529% 33%

Base: US adult online consumers

Source: Forrester’s North American Consumer Technology Adoption Study Q4 2006 Devices & Access Online Survey
*Responses are from adult online consumers only and do not include non-adult users

MAILORDER
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What do users do on SN sites?

+ Stay in touch with friends (online + offline)

+ Seek out new friends + relationships

+ Seek out new things: bands, music, videos, brands, products, lifestyles...
+ Generate content: group posts, blog posts, photo uploads, video uploads

+ Consume content: watch videos, download badges + widgets, read posts,
view photos...

+ Live real lives virtually...and virtual lives really

GARDENING estrategyfirst
ASSOCIATION
16



Some of the mainstream social sites

+ MySpace ‘_ myspace.com.
+ Facebook a place for friends
e
+ Orkut YouQ/l[g- orkut .
+ YouTube facebook »
¢ Flickr W s
+ Twitter flickr
+ SecondLife
GARDENING estrategyfirst
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MySpace - highlights

iig myspace.com.

place for friends

pjIIyspace.con,
a place for friends

+ #1 trafficked social networking site

Privacy | Help

_ _ N N oo + 71.9 m unique users/mo (oct-07) — all time
' high

Cool New Yideos 75,195 uploaded today!

minisode

. —T

. : . . . ‘:'. THE SHOWs ?9} .

A LD ol S LR : + 39-45b page views/mo (apr-07)
Funny 4X4 Rules Of The Exploding Harrier Jet
Mistake Game Ep: 3 Computer Landing Member Login
Myles Neil Strauss Bl Hacker Erik p . .

Blogs  GradeMyPror, Mwiss  Righenss new o + 350 kn ew regi stration S/I no (a p r_07)
ChatRooms  Horoscopes Music Schools

Comedy Impact New! Music ¥ideos Sports [ remember Me

B . T ﬂmaﬁwmi _|_ G rowt h ra te : 2 3% (Se pt_o7)

Login Trouble? .

Find Your Friends on MySpace g

N 7 e . .
.UURPLANET 10 gxmm;:QU;H.HHIEQTQH; + Losing ground to Facebook but still a

MySpace!
BE PART OF THE SOLUTION - CLICK HERE! powe rhouse

Cool New People

D3L]EHTFLIL;

MySpace Music [more music]

Sia

) .1.“ f;:\dnn, UK. EX IVE

B 5is's new album, Some feople Have

Real Froblems , perfectly captures both her unique brand
of sanguwiting and endearing vocal talents, Listen to it
before it hit stares on Tuesday, exdusively on MySpace,

[mare videos:

Ui ﬂ i Wii Sports Accident /

This kid needs to work on his
batting grip 2 bit more, (

» Listen Now
MySpace Specials

LS -ELERCLIN Check out the place for everything

» Watch It Now! )
i N, ACTION SPORTS! =
ANA

3

PAPLCAIY This month, Tonting's Pizza Ralls is halping MySpace Sponsored Links
®B= | ‘i.“ bring you the he bast in Skatsboarding, Suring, BMX,

Snowboarding, and Matacross, Check out the latest in

Adtion Sparts with news and exdusive video, spotlight You laye 2 Seerel Grushe
ozts. ’frpf'a iy, sthistsawan amataur video g “ngfa Chet wih yy Tryfe O
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Facebook.com

+ 59m+ active users, active users doubling
Profile edit Friends » Networks * Inbox - W lagout eve ry SiX months

facebook

Search v @& Are your friends already on Facebook? Close . . . . .
a1 3 friend requests 2 5 O k O 7
Find Friends in your email address book who are already on Facebook, + n eW re g I St rat I O n S S I n C e J a n
Applications edit Status Updates see all
Ftes Your Email: @ select... - \n_Vhat are you doing 0 . .
i —— il 3% weekly growth since jan-07
Events

Marketplace

Birthdays see all . o
::jippos \ie won't store your login infa or contact anyone withaut your permission, P s, G ro Wt h ra te . 1 2 7 /0 ( S e pt - O 7 )
Don't see your email in the list? IF you use AIM, check ywour AIM Buddy List, Invite Your Friends
Invit friend H d h H H 2 5
News Fecd — 11 [ty Fastest growing demographic is 25+

December 30 New Stuff Lot

Sixth most trafficked site in US

50%+ users return daily

Today's Gift: ($1 USD)

e il
B
* Pup:
+ york University ’ ' Gvalwlabligly:
- MU il sold out
+ Virginia Tech & V;hargﬂbf]:]?v{:tw:kzle:
- 000,

*fou have 1 gift to give,
give taday's gift | browse gifts

65 b page views/mo

The Next Step see all

Check out what's new an
Facebook,

Ave length of visit = 20 minutes

14m+ photos uploaded daily

[}
T
n
-
2
g“
5y
T
g
£
m
R
£
T
H
:
ﬁ
g
-
+ + 4+ + + + 4+ + + +

6m active user groups
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Facebook + MySpace

Facebook on track to overtake MySpace

Lhallhy Rasch [ percent )
P ool . om PRI . T
i T T T T

......

Source: ZDNet: Enterprise Web 2.0: Facebook set to overtake MySpace, October 5, 2007
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Facebook retail applications

Profile edit Friends v MNetworks v Inbo

+ Zappos integration shares fachook

purchases, favorites, favorite D i

EB 7 Purchases
e ' 0 Favorites

brands, etc, all on Facebook B S DFaorts s

& 0Friends on Zappos!
.l& Groups

. Edit Settings | Invite Friends
profile s I Fovrves | Fovartesrand
avorites avorite Brands
Marketplace

+ Other retail examples of Facebook
application integration are
BlueNile and Threadless

Newport HZ2 Techamphibian
3 |
e |

Live and ‘Work in the heart

of the Bay Area with

financing under 5%

More Ads | Advettize

Judith/Wide Calf Yander Plus

GARDENING estrategy/irst
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MySpace Pages (Retailers)

"+ Adé fo Friends
2y Add to Group
8 &=~ Forvord fo Friend
| & Add 1o Faverite

A Cursive Merm
All Time Low
The Secret...

Danger Radio. i

TH

THE
TN KO
VS P SEPS A Y

TEXT TO WIN A

500

PINK GIFT CARD!

N0 FURCHASE OR TEXT MESSAGE NECESSARY TC
SEE OFFICIAL RULES AND ENTER ONLINE A1

| w90 I o & « 88
Je . \‘iﬂ_&!’jéﬁ'm |}

q“ﬂ- a
Copni e 2‘ and
Yeur .:,q_'“b

chidh on o Buddy

_ (oot 1o set g &
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MySpace pages (retailers)

+ Others examples
— A|X Armani Exchange
— Benefit Cosmetics

— eHobbies
Sam Ash Music Stores

— Finish Line Powersports
— Tea and Crumpets

— Threadless

— Roca Wear

— Dr Jays

— Urban Outfitters

— ...and MANY more

GARDENING estrategy/irst
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Facebook sponsored groups

JanSport: Go Big Spansared

Sponsored

“igw Discussion Board
Join this Group

| share [+

Wiews Discussion Board
Join this Group

Share |+

NT M.r.rma.r Cardr
'ALL BREAK SWEEPSTAKES ) . ‘ "‘ ‘
cmn SWEEPSTAKES, LOTS OF PRIZES! |

GRAND PRIZE:
Trip for 4 to the
Grand m!
(includes flight, lodging, entrance foes,
ground transportation and meal costs) m= ,. EEmnN
e o i
UP CAN WIN: CLICK 0N A SWATCH Ta PREVIEW

UNNERS
Big Student Pack Ghraa.wny
1 pack per day through September 19!

r:“b DESKTOP
“‘.’H‘. WALLPAPERS

See the Official Rules

Love Target,
You Could
Win a GiftCard

800 x £00

Concept it, design it, print it,
1024 x 765 tee it and make it digital.

§
1600 % 1200 g

e ] 4 =

003 500
1024 x 768

1600 x 1200 ) \

] . e o PR

SHOW US WHAT’S IN YOUR BAG!

800 x 600
1024 x 768
1600 x 1200

- = 3 —
: ¥a
; fd
Justin Littledeer = Hlly Powell
UPLOAD A PHOTO TO THE GALLERY NOW
FOR A CHANCE TO BE FEATURED ON JANSPORT.COM

GARDENING estrategy/irst
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Facebook sponsored groups

+ Other sponsored groups include
— American Eagle
— All Posters
— H&M
— Reebok
— VS Pink
— Walmart Roommate Style Match

— + many more

Gl estrategyirst
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YouTube

Home Videos

Sign Up | Account | History | Help | LogIn | Site: @

Channels Community

(I Tube
|

| [ Search I Upload

Videos being watched right now...

Promoted Videos

M [ .

* guarterlife - part 14

Konishiwa - los dap...

and... spe... guarterlife nicolaschirokoft
ROCKETBOCK ey B
i See More Featured Videos e H
Featured Videos == Dungeon Siene Tale - Trailer b 8.8 8
Fram: InTheNameOfiing 240 ratincs
Featured Most Viewed Most Discussed Top Favorfes Commrte: 270
3 \ Drunk Histery vol. 1 - Featuring... From: Drunkistory
Derek Waters Presents. Drunk Histary vol, 1 \:‘i’“i;is-ﬁu Login Sign Up | Help
Directed by: Jeremy Konner Starring: Michael
Cera, Jake Johnson, Derek VWaters, (more) Username:
Time: 05:35 Mdore in Camedy Password:
Reel Geezers-Superbad From: reel leezers

\’:r..:. ?'{

Funny, insiahtful movie reviews by two

MAILORDER

Wiewws: 137 911

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

+ 55m viewers/month
+ 8t |argest audience on the internet
+ Broad demographics

+ Wide range of content due to
extensive partnerships provides brand
advertising opportunities

Demographics Users (M) | % Users

All 551 —

Lnder 18 101 18%

18-34 10.4 19%

Age

35—-44 11.8 21%

45-54 11.2 20%

a5 and over | 11.6 1%

Male 29.6 54%
Gender

Female 2856 465%

Sonrce: NiglsendNetRatings, US anly July 2007,

(GARDENING

ASSOCIATION
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SecondLife

+ 3-D world &g I5i &

. Resident Login | Join

—|— Created entirely by its WH_M 1S SECOND llFi? Svowcase | CommuNITY | BLoG | SUPPORT Search Second Life
“residents” '

+ Real S (millions)

+ Real brands (from apparel
to hotels)

Hot Spots.

= Find your friends online

@ Search for even s

Land Auctions

® Listen to new music

o Shop the latest fashions

Bid on [and for your oun dream
® See Second Life videos ness, ar island!
Ldllwsyuthlddpl
and = your
B e bl Ty -
\UT an o i oun euents Blddmg iz safe and
L@’ I FE 1 sasy,

Bid Now!

GARDENING estrategy/irst
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“Weeding” your way through SN site gardening

Profile edit Friends v Networks v Inbox v

facebook »

Gearch v gardening Advancad Search
S
Applications edit ) Matural Me (Public Group) Join Group
Fhatos Show results from | Al Networks i SiER RIS Are You a Matural Me? All Natural Me persons
i love that natural stuff .... allnaturalme.com, Founded: Jul 15,
SIS Displaying 1 - 10 out of over 500 group results for: gardening natural living, organic nutrition, the environment, 2004

5] Everts living chernic Members 19,759

, [ Group: An honest to god Gardening group Natural Cures (Private Group) Join Group

Du u e H vid ch | Metwork; Glohal *Natural Cures*<br= Alternative medicine,
s e ZDDSS Size: a1 meribers ) Mautural living, through healing herbs, Founded: Jul &, 2005
- Type: Cornmen Inkerest - Gardening substainable living and alternative medicine. Members 7,524
|garden|ng | [ Search I Mew: 15 Mare Members, 1 Wall Post

. Gl H
Search Results for “gardening” e
Siee
Type:
o Mew

Sorthy: Relevance v All time w Search settings  Display:

Group:

Herb Gardening: Tips Size:

Apauled: Gardening Container Gardening: Herh Gardening: .

Containe... Drying ; Type:
Addrded & months ago Acdrded 1 year ago Addedd: 9 morths ago Addect 1 year ago Flews:
Wiewvs 108 261 Views 4052 Views: 5,905 “iewes: 5177
From: ApauledTY From: expertvillage From: Recipetook From: expettvilage G §
Fokkkd *okkd kK *kd kA S

Mebwiork:
04:16 02:54 06:07 0315 Size:
Mt in Comedy Mo in People & Blogs Iore In Howto & Style fore in Peonle & Blogs Type:
TMew:
Flond Tiain Systen
1
+

R.E.M. Hall of Fame Hobby Hydroponic Green Days Top 5 Herb Gardening:
Induction... Gardening In... Gardening Tips Medicinal use...
Added: 9 months sgo Sdded 11 morths ago Added: 1 year ago Addedt 1 year ago
Wiswvs 25 736 Views: 24 399 Views: 82 627 Wiewes: 3,286
From: Elpentalz From: Harvestmeister From: Tracki7 From: expertvilage
Lt el Fok okl Rk kokd ok
03:45 02:25 01:16 0201
Mare in Music Mare in Howto & Style hore in Music flore in People & Blags

MAILORDER

Metwark:

Metwaark:

Organic Gardening 101
Glohal

720 members

Common Inkerest - Gardening
15 More Members

Beer gardening is the best kind of
gardening!

Global

693 members

Just Far Fun - Tokally Pointless

2 Mewer Members

Dirty Ladies..A gardening lover's grol
Global

467 members

Common Inkerest - Gardening

11 More Members, 1 Wall Post

M.L.D.A. (Public Group)
Miller Lite Drinkers of America...MLDA

Gardening enthusiasts (Public Group)
Gardening group

Organic Gardening (Public Group)

This group is for gardening and landscape
enthusiasts that use natural, arganic methods to
feed their families and create green, beautiful
spaces,

Free Spirits (Public Group)

~*wGood morning starshine the earth says hello
rou twinkle above us we twinkle below Good
moarning starshine you lead us along My love and
me as we sing Qur early morning singing
songe*e

Cooperative Yentures (Public Group)

Ads, Presentations, meetings, Group outings,
Mansfield, Grand Prarie, Hurst, Euless, Bedford,
Fort worth, Dallas, Texas, T¥, discuss, chat,
networle, fun, blogs,

The Real Garden City (Public Group)
the only official forum for garden city michigan.

(GARDENING

ASSOCIATION

Join Group
Founded: Dec 27,
2004

Members 2,521
Join Group

Founded: Apr 9, 2005
Members 1,670

Join Group
Founded: Jul 4, 2005
Members 359

Join Group
Founded: Jun 22,

2005
Members 697

Join Group
Founded: Mar 9,
2005

Members 586
Join Group

Founded: Feb 9, 2005
Members 552

estrategyfirst
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You will be out there by choice

or not

A Comcast Technician Sleeping on my Couch

# From: DoorFrame
= Joined: 2 years ago m
Videos: 1

= About This Video
Song: | Meed Some Sleep

Feformed by EELS

wearwr EELS . (more)
Added: June 20, 2006

Embed customize

<object width="425" height="355"><param name="maovie" walue="http:4

as a Video Holiday Card!

[ More From: DoorFrame
V Related Videos

| The Comcast Cable GuyWho Fell Asleep *

.!i_LH‘ . © i (ORISR ' i = a in by House
_ o 2 03:12 From: chriswowwayboy &
Share W Favorite (2] Addto Playlists E® Flag ISR Views: 31,325 |
. . [F il Cancelling Comcast bl |
Rate: % % % % Views: 1,106,506 01:45 From: nalts
1845 ratings + Views: 72 851
Comments: 471  Favorited: 1,454 times  Honors: 0 Links: &
_| Funry Dell Customer Service Call
Comments & Responses mt o417 Prom: Lunacomimy
Post a text comment + tews: =5,
Choawe  Aweranes -5 ar hater » Haln
A £ 2 2 P, fe .é-
G MAILORDER _ estrategyiirst
ARDENING
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More social media marketing

Sample Second Life eStores YouTube/Video Podcasts
+ Second Life Apple Store + 1-800-Flowers
+ Reebok + BowFlex
+ 1-800-Flowers + Buy.com
+ IBM Repair Shop + HSN (Home Shopping Network)
+ Adidas Shop + Radio Shack
+ StyleHive + Sephora
+ Coca Cola Contest + ShopNBC
+ Xerox + ThinkGeek
+ Zappos
GARBIR: “strategyirs
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And more...

Flickr Marketing + “Fan” Photos Twitter Microblogging

+ EBTM t-shirts + Amazon

+ NineTails Store + Apple Store
+ OwlMovement + WO0O0t!

+ Chumby

+ Full Bleed

+ Tea and Crumpets

+ Threadless

MAILORDER _ estrateqyfirst
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Social computing is so much more

than the big SN sites

Viral Marketing Tactics with "Great Results”
according to US Marketers*, April 2007 (% of

respondents) + Customer reviews + ratings

;
|

+ Blogs

10%

Online games/quizzes/polls

+ Viral marketing microsites + online

33%
15% social communities
Video clips .
20% + User generated content (main +
microsite)
211%
21% + Marketers’ feedback
Tell-a-friend on site . . . .
_ﬂe — microsites, games + video clips score
22% .
Encouraging e-mail forwarding b I g
mm — eCards + encouraging email forwarding
Offering e-cards |OS€
15% . . . . .
30% — audio clips, site tell-a-friend have mixed
B Great results M Dismal results FESUHZS
Note! N= 2,914 Marketingsherpa readers, *expenenced vral marketers
Sowrce; MarketingSherpa, “2007 Viral Markesing Survey”, Apnl 18, 2007
083255 wiani efarketer.com
MAILORDER _ = first
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Reviews + ratings are a marketing tool

—_— Order Status | Customer Service | @ Live Chat | Toll-Free (877) 702-5463

|indsgu|ore Wk FREE SAMPLES 4B FREE SHIPPING' HB MEASURING GUIDES B SHOPPING GUIDES + Peer-to_peer reviews +

Product Search

MEW WAYS TO PAY:  Enjoy Mo Payments for 90 Days with [l BillMelater: ?:h'?:ld‘,:::irz;zfji| see details Google earn more

comments have revolutionized

- . the way customers make
FoucWood i 15% OFF |- 7 o buying decisions
PLUS FREE \d g |~ Bkl

L | _ 7 |+ BRI + Bazaarvoice: 48% of shoppers
SHIPPING . E ’ o

Wertical Blinds
Panel Track Blinds
on orders of $375 Seek reVieWS bEfO re

WINDOW SHADES or more.

Cellular / Honeycomb

. . i | B [ purchasing, 42% first time

Roman Shades
Roller Shades WONDERFUL

Sheer Shades
Solar Screens
Pleated Shades

buyers cited customer reviews
as the primary factor in

CURTAINS AND DRAPERY

Custom Drapes & Drapery Blinczgalored Eiali® LightBlocker™ for Blinds & Shades

Reminizcent inyl inyl

SPECIAL OFFERS
Dizcount Blincs

i BN + A person like me" has become

Blind=galore Blindzgalore® Matural
Hardwood Blinds Wioven Ezsertials

% CUSTOMER RECOMMENDATIONS VIDEO: How o Measure i | i n fl uen Ci n g t h e i r p urc h ase
L
—

teddok 23 mviems Aok 149 eviens WHY BUY FROM BLINDSGALORE t h e most cre d | b | e source Of
SHORERBHANT Blindsgalore®wWiood | Bali® DismondCel® M3 Free Shipping! W Free Samples
Bali L Atternative Smocth 35" Maorthern Lights . . . .
Blincdsgalore E dededrdr 24 reviews Adedeirtr 10 reviews @ Low Price Guarantee  ® No Sales Tax I n fo r m a t I O n a b O u t a CO m p a ny

Hurter Douglas

Levaolar .‘
Comfartex

2 | A e roodmoren or a product, increasing from
Graber - .
Kirsch Geﬂmg Siorfed 20% In 2003 tO 68% today

vyhy purchase window coverings & window treatments online? Three reasons: Great Prices, Great Service and s Great
Selection - allin one place. Get the help you need from our expert customer service representatives and a comprehensive ( d | m T m )
zelection of window blinds, window shades, plantation shutters & custom drapes that vou won't get from the large discount E e a n r u St B a ro ete r

stores at prices that will save you money.
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Create buzz with interactive features

GA

MAILORDER _
RDENING

ASSOCIATION

Cat Tns‘mrd

Appliances Bath Building Supplies Décor Doors& Windows Electronics Flooring Kilchen lighting & Fons  Ouldoors  Paint  Storage Tools & Hardware

I Enter Kepword or SKEL

“ou are here: Home = Know Hovwe
Shop Online & Browse Store Products

Know-How Overview

Know-How Categories
Appliances

Building Supplies
Electronics

v

v

v

v

Home Furnishings
Kitchen & Bath

Lighting & Fans
Cutdoors

Storage & Crganization
Tools & Hardhware

v

v

v

Know-How Resources
* Buying Guides

» Calculators

» Design Tools

» Project Guides

More Ways to Learn
» Garden Club

» The Home Depat Clinics
» Widz Wiorkshops
» homedepot.com T

Your Projects
Log Into Access Your Projects

"Required Fields

“E-mail |

Address:

Gift Cards © Gifts ; Promotions ©  Know-How : Pro |

Credit : Home Services : WeeklyAd : Store Finder : Help

Learn how ta traubleshaoot an electrical problem, build a deck, install cabinet doors ar lay
out a garden bed, step by step. \We can guide you through over 150 home impravernent

projects and offer plenty oftips and ideas alono the way.

Our Celebrity
Workshop Series

Prepare your hame for the

halidays with Steve Harvey
D view Now

' r-
]
iy

i Step-by-step ingtruct\ons for great results.

* Applisnces
» Building Supplies
* Electronics

= Home Furnishings
» Kitchen & Bath
» Lighting & Fans

\

Video Know-How
on Demand
Get expert advice and more

on homedepot.com TV
D view Now

» Cutdoors
» Storage & Organization
» Toolz & Hardhware

estrategyfirst
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Get social: bring on the show + tell

Real Peaple. Real Stories.
Read about and share project successes and pitfalls with fellow do-it-yourselfers.
IF they can do it, so can you! © Learn vore

MY CLOSET. MY STORY. ' —

» STORIES HOME

> WIEW ALL STORIES T .

> WHAT MAKES & GREAT STORY? J Regindlels Stor
> SHARE YOUR STORY | RES 9

OMEDEPOT.COM TV | Regrald. a science teacher by trade.
> ONLINE WORKSHOPS d preperes fir is drean of restoring a

STORIES IN SPAHISH/ HISTORIAS EN ﬁ‘“""*’l it b helping ithers with eeld
ESPANOL

800.910.0129 MY DESIGNS

[ EasyClosets Feme ]

Create Your Own Space.

[suownoom| [FEaTuREs] | | [vou pesiGn]| [we DESIGH] [INSTALL INFO

MY CLOSET. MY STORY. ; COMPARY
'%é: RETURN TO MAP
' » CUSTOMER STORIES

This sampling of stories are actual unsolicited letters sent by EasyClosets,.com custormers regarding their closet h 2 hink
installation experience. EasyClosets.com offers no incentives for customer stories. FOR THE PROS What Do You Think?
Stories From New York: EHVIRONMENTAL INA We are interested in hearing how

[EasyClosets.com offers no incentives for custormner stories) 1 the True Stories web site can be

POLICIES | even better for you. Please take a
JOHM H., NEW YORK CITY, NY ' =
. . | Tewy mamerts to explore the site and

Ivan, Just wanted to touch base and let vou know that our master closet which vou designed has turned out FREE SAMPLE KIT | answer some of our questions

fantastically, I've attached a few pictures so you can see how it is turning out. I've still got ta level all the
drawer faces and cabinet doors, but we're ecstatic about things, We've also ordered lighting and a mirror far
the hutch area which hasn't come in, but I think the pictures tell a good story. Follks who've come over to visit
simply can't believe we have a closet like this in midtown Manhattan. I can't thank vou enough for all your help
and patience through the process. If there is anything I can do in terms of being a reference account, please
don't hesitate to asl. Also, I've called Becky and told her what & success this has been for us -- I hope word
filtered back to you. Thanks again, John H.

LL US YOUR STOR'

Click Her What Story Do You Have To Share?

Customer Photos:

From your major renovstions o simple weekend
repairs, ewery story is unigue. The story of any
home improvement project beging with the
inspiration to take on & project and, with every
step make it & better place for you and your family.
Mol stories have inspired us and we want to
View.More Stortes share these stories wilh oihers just ke you
Simply submit your story right here so that you
may inspire anather grest project

£

Tony and Charlotte's
Live-In Family Project —
Ll
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Jockey covers the basics with viral microsite

)

JOCKEY.

HOME SHOP JOCKEY®

SEND T0 A FRIEND

~*-UNDER-AID"

COMFORT TOTHERESCUE™

~ FILEAGRUNDY
SOUIRM? . CRIEVANGE"

5 5 de drawers. Leading t in squirming. Don't
( fall prey to this secially awkward affliction.

We've compiled a squirming primer to help you identify some of
e the most common (and potentially embarrasing) squirms. Click
on the squirmers to start.

JOCKEY. HOME SHOP JOCKEY® SEND TO A FRIEND
geununt () TLEACRNY. (o STENRACART S UNDER-AID'
SQUIRM? | GRIEVANGE SQUIRMING

MFORT TO THERESCUE

SQUIRMS FOR GUYS

THE BUS CHANGE
One of the great camouflaged sguirms of all time. This technigue

s Inglnlnus in its simplicity and effectiveness. Both hands are

deep into one's front pockets. Like tiny boll weevlls,
U1|ly are free to work out painful binding and pinching due to
bunching or creeping. If anyone asks what you're up 1o, simply
reply, "I'm digging for bus change.”

MAILORDER
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Jockey covers the basics with viral microsite

3

JOCKEY. 8 E F
WIATSYOUR — 3
SICNAT! ~ FILEAGRUNDY | CITIZENS AGAINST ~ UNDER-AID
s.um"“l-:; L GRIEVANCE SOUIRMING  comrorTToTHERESCUE™

HAVE ABEEF WITH |
SOMEONE'SBOTTOMS? NHODO YOU 'l.A.IT ™ | l

h ose the ? selor who will inform
ur friend of thei It'tl prclblm

START HERE

o cstrategyfirs
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Dial For Men is about fun with stereotypes

wBEB¥IAD T S

! MAINTENANCE

:....,.., TR n NSIIrT™
OR YOUR MANSUT]

VIEW THE TV
\/ COMMERCIAL

THE BODY : .. ARE Y0 ! "
(D'g’) NSHoR MAN ENOUGH?

T T T —

LYRICS

DIAL ®* FOR MEN.

WE'RE MANLY, MANLY MEN.
I'M A MAN,YESIAM.

(REPEAT. FOREVER)

HELF A BROTHER OUT. Il
EMAIL TO A FRIEND. AUDID .

MAILORDER e frad
(GARDENING -strategy

ASSOCIATION
38



Weber Nation takes grilling seriously

WEBER NATION

the site for real pasple whe love their Weber® grills

3
- )
'ONGOING ADVICE AUDIO & YIDED PODCASTS

WEBER NATION

the site for real people who lowe their Weber® qrills

ONLINE GRILLING CLASSES THE CHANCE TO BE ON TV

AUDIO & VIDED PODCASTS

Are you a die-hard Weberhead? Think
you have what it takes to pitch our grills
to a national audience? Do you have a
great story? Then we're locking for youl

4

classes and interactive recipe forums where you can get honest feedback from other grilling fanatics on your latest marinade. And thal'g ANDREW GRESS JAYNI CAREY
the tip of the proverbial rib-eye. Membership is free, so what are you waiting for? Beéome a spatula-carrying member today! CoLRADO KAMEAS -
7 “ Follow the link in the Share Your Story
-

e box below, and tell us all sbout it.

P
L W)

We'll share your story on this site, and

Weber® grill owners always zay they're the Tell us your Weberd grill story, Wwe'll post i, REMEE SAWTELLE we might even pick you to be the star of
ones who truly sell our grills, and we it online far everyone to read, and you VEOURA B 2r cur TV ade.
totally agree. rnight even end up on one of our TW ads. 5

last name
Wie invite you te
download these
free guides and
see why our
owners are so
loyal, and what
they look for
when shopping
for a new gas
arill.

Share yourstory  Read stories
Gl - e On that note, feel free to browse our

latest spots by clicking on the images..

Ernail

password

Forgot password?

MAILORDER
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More examples: Viral Microsites

+ Hanes Socks

+ SumoGlue.com

+ Guiness

+ Fruit of the Loom

+ Dial Soap for Men

+ |1 Can’t Believe It’s Not Butter
+ HBO

+ Wrigley’s Gum

+ HP ToyRama

Gl estrategyirst
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Publicizing to drive website traffic to new product

Insignia 4GB MP3 Player

Best Buy > Audio > Pod & MP3 Players » MP3 Players » Product Info

Insignia® - Sport 4GB* Video MP3 Player with

Bluetooth Technolegy - Black
Model: HE-4V1T  SEW; Ba4757E

+ First of its kind in marketplace

+ Launched on BestBuy.com

Shipping: Usualy leaves our warehouis = 1 Req. Price $109.99
business day Exbmate srrival tbime o Save) §20.00

Store Pickup: Available at mest stores Select Sale: L89.99
prefarred dtare availabuiny

+ Campaign goals: p—

Add to Cart
— Distinguish player from crowded MP3 marketplace Shclal afiden & e A

n Sale
e Shipping

— No additional advertising or traditional PR support

— Promote sales

+ Strategy
— Target sites/people: music afficianados, technology + parenting sites
— Allotted 30 players to distribute to online outlets: developed list of strategic list of top
sites to seed product
+ Results
— 29 placements — 20 from direct outreach and nine from viral effect of linked back sites
— Generated more than 3.5m impressions
— Placements drove six of ten first page Google search links
— One feature (CrunchGear) let to placement in NYT — editor also contributes to NYT

MAILORDER estrategyfirst

Gs‘”ﬂﬁﬁ%@lcle drove interest to print media across the country
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Sustain buzz + reinforce “Guilt Free” brand message

Fruity Cheerios

+ Campaign goals:

— Maintain buzz around a product that launched 6 months prior + reinforce message it’s a cereal moms +
children can enjoy together

— Find a way to meet goals without paid advertising
+ Audience
— Mom'’s interested in healthier breakfast foods kids will still enjoy

+ Strategy
— Create a contest: parents submit photo or video of family enjoying FC together
— Partner with leading third-party to host contest + ensure maximum target audience coverage
— Submit 100 samples of cereal to leading parent bloggers encouraging them to try product + publicize the
contest

+ Results
— 62 FCreview posts; 46 from direct pitches + 15 from viral effect of original posts
— 31 contest related posts; 26 from direct pitches + 5 from viral effect
— More than 920k impressions
— Placements dominated 70% of top Google search results
— Internet traffic concerning the product increased an average of 250% during 3 mo campaign
— Budget: S40k

GARDENING estrategy/irst
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Reinforce “Guilt Free” brand message

EMAIL ADDRESS FASSWORD

¥ MOMMYWOOD: Get the inside scoop on celebrity |

o

F marns from our daily blog!

Mot & member? JOIN HOW!

x

S et "__

MOBERN MOM Our Partner: More on ModermMon.c —
Home Fruity Cheerios and a Giveaway!
Modern Mom TV § | ] My family was recently sent some samples of the Fruity
Mommywood [] = Cheerios by General Mills to try out. We normally like the plain
Must Han ) = g or honey nut cheerios but we are also fans of sweet fruity

Hst Haves cereals such as Fruity Pebhbles so I thought this particular cereal
Family & Parenting Frl_"tyI Cheerios FarnilylI Fun Contest Dﬂ-'lClal Rules would be something we'd like to try.
Pregnancy & Baby And the verdict is in: We love them! We've eaten 1 1/2 boxes in 2 days. So,
Health & Wellness ) =4 Print this page [= Email this page 58 &ddto My Archive yes, they are great and what's even better is that they have 25% less sugar

than the OTHER fruity cereals. You can also taste the corn and oat in Fruity

Beauty & Style Cheerios which makes it stand out and brings a unigque flavor to this cereal.

Home & Food NO PURCHASE NECESSARY
2 Work R Cwerall, our family give this cereal a big thumbs up (from a mom, a dad, and
@Wor i
e £ 11 WHAT IS THE CONTEST? ) PR eIt 2

ENUS & fars The Fruity Cheerios "Family Fun" contest encourages families to captu and, now for the fun part, YOU can have a chance at trying them out too, I've
Ask the Experts Cheerios contributes to family fun by creating a picture or video inspire act 10 boxes of Fruity Cheerios ta be aiven away. If you want to try them out
News and featuring family rmembers. and are willing to use them to enter the Modern Morm Family Fun Cheerios

- Contest our rep will send you a box, All you have to dois try the cereal and

Entertainment ¥ enter the Maodern Mam Contest (deadline ta enter is May 18th,2007).

: Contest Categories
The Mobile Mom So, you want to know what this contest is all about and why you should enter.
City Guides Contest entries may be submitted in one of the two following categorie Here is some information below taken from Modern Mom;
Message Boards = Picture — Jpg or .gif format not exceed 5 megabytes (ME) in size

= ideo — WY, AW MOY, and MPG format not exceed 5 megab WWHAT IS THE CONTESTS

The Fruity Cheerios "Family Fun® contest encourages families to capture how Fruity
Cheerios contributes to family fun by creating a picture or video inspired by Fruity

R I.’ ey WHAT CAN | milll? . f‘ Y e ’.\ Cheerios and featuring family members.

WHAT CAN 1 WIN?

GARBIRIRG cstrategyi
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Distinguish a product in a saturated market

Fiber One Chewy Bars

+ Campaign goals:
— Publicize new product + drive sales
— Distinguish the FOCB as tasty fiber supplement snack bar in over-saturated market
— Execute without creating a product specific website
+ Audience
— Health-conscious women interested in getting more fiber in diets
+ Strategy
— Target list of 15 blogs + message board influencers in relevant subject categories
— Individual pitch text
— Outreach through succinct, personalized correspondence...+ constant follow-up
+ Results
— 84 online placements, 41 from direct outreach + 43 from viral effect

— Images, brand messages + product reviews appeared on key sites such as Diet-Blog, FitSugar + Hungry-Girl,
and on message board forums on sites like Calorie-Count, iVillage + Martha Stewart

— 2.5 m online impressions

— Dominated 75% of top results on Google, Technorati + Yahoo

— Internet traffic increased an average of 400% during 3 month campaign
— 5 months later 7 of top 10 Google results are direct result of outreach
— Cost: 525k
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Distinguish a product in a saturated market

Fiber One Chewy Bars

FitnessMantra Weekend: Girl Scout Cookies Go Trans Fat Free }

Fiber One Chewy Bars - Oats and Chocolate: FitnessMantra Product Review

22

February

%y Link =% fitnessmantra (&) 10017 prn &) 71 Comments

Fiher One Chewy Bars - Oats and Chocolate is the first praoduct | arm officially
placing in the FitnessMantra Product Review category. Although | have spoken about other
products eartlier, this is the first one | am officially reviewing.

Disclosure: | was sentone (1) bax of five (8) bars to try and then present & product review on
Fitnesstantra. You can be assured that my reviews will always he unbiased, irrespective of
wehether | purchase the product or receive it to review.

oats & chocolate

i

ED

Product: Fibher One Chewy Bars - Oats and Chocolate

Manufacturer: General Mills

Presentation: Single-serming bars, individually wrapped and labeled with Mutrition Facts and
Ingredients

Serving Size: 1 har (40

Allergy information: Contains Soy, Milk, Almond, Peanut, Sunflower and YWheat ingredients
Mutrition Information: Here is the nutrition label information for Fiker One Chewy Bars - Oats
and Chaocolate scanned directly frorm the hox this is FithessMantra; you had to know this was
caming!y:

MAILORDER

71 Responses to “Fiber One Chewy Bars - Oats and Chocolate: FitnessMantra Product Review"

=) | 1. Lauren | March Fth, 2007 at 9:30 prn

Have vou actually looked at the all Bran Bars vou seerm to think are better? They
also contain partially hydorgenated oil, high fructose corn syrup and actually have
rore sugar than the Fiber One Bars, vou should look at the Fiber One oats & peanut
butter bars, Thev hawve slightly less sugar, no hydorgenated oil, and are labeled
“naturally and artificilly flavored” {so no false advertising).

)| 2. fitnessmantra | March 8th, 2007 at 8:06 am

Hi Lauren,

If you read my post carefully yvou’ll notice I mentioned “cereal version of all Bran®™
and not the All Bran bars. &ll Bran cereal does not contain trans fats but it does
contain HFCS (though with total sugar in a serving limited to 6g it is not the worst
thing you could eat),

As yvou have suggested, I will certainly look at the Qats and Peanut Butter variety as
well,

Thanks,
-FM.

&) | 3. Darla | March 2th, 2007 at 1:08 prn

wionderful, Fabulous., I'm on weight watchers & this is a great snack! I have
recommended them to everyonel!

Z)| 4. Michelle | March sth, 2007 st 10:22 am
Hi FM ~

I really enjoyed reading the above review and found it to be very helpful. I didn't
realize that confectioner’s shellac contained hyd oils and I really appreciate vour
input on the prodeout!
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Overcome donor fatigue

Plant-it 2020

+ Campaign goals:
— Demonstrate power of virtual worlds to positively impact “real world”
— Overcome donor fatigue

+ Strategy

— Second Chance Trees Island — residents can purchase + plant a virtual copy of an
endangered rainforest tree for L$S300 ($1.50)

— Each virtual purchase triggers the planting of a corresponding tree in endangered
rainforest regions in the real world

— Second Life island supported with comprehensive social media strategy (Flickr,
YouTube, MySpace, Newsvine and targeted blogger outreach

+ Results

— Second Life residents took ownership and created their own interesting experiences
(e.g. adding notes to dedicate to loved ones)

— Thousands of avatar visits, hundreds of trees purchased

— Selected as the only social medi initiative among the 50 finalists in the S5m Amex
Members Project competition

|'\'1|\” E IRDER {::} {I S_?‘
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Creating a social strategy

+ Forrester Research methodology we embrace is “POST”
+ PEOPLE. Profile your customers’ social behavior (remember the ladder?)
+ OBJECTIVES. Decide on your goals

+ STRATEGY. Determine how your objectives will change your relationship with
customers

+ TECHNOLOGY. Choose the appropriate technologies to deploy

Most social strategies fizzle because companies misjudge their customers

Gl estrategyirst
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Selecting an objective

What business goal do you want to accomplish?

+ LISTENING. Use social technologies to better understand your customers
— Typically involves private communities or brand monitoring.

— Example: Del Monte used a private community to understand the desires of pet
owners

+ TALKING. Use social technologies to spread messages about your company

— Blogs, videos + brand widgets are a quick way to talk to and with your customer
base

— Examples. GM'’s executive “FastLane” blog, Dove’s “Dove Evolution” video on
YouTube, Discovery Channel’s “Shark Week” widget

+ ENERGIZING. Find your most enthusiastic customers + use social
technologies to supercharge their power of word of mouth

— Examples. Ratings + reviews, designated brand ambassadors (Fiskateers), or
leverage social networks (VS Pink on MS + FB)

GARDENING estrategy/irst
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Selecting an objective (cont.)

+ SUPPORTING. Set-up social tools like forms and wikis to help customers help
each other

— Examples. Dell, Intuit

+ EMBRACING. Integrate customers into the way your business works
including their help in product design + process enhancements

— Example. SalesForce.com’s Idea Exchange

Gl estrategyirst
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Choose Your Strategy

How will you accomplish the goal?

+ Social marketing campaigns can have short-term impact but power lies in
the ability to change and/or extend your relationship with customers

+ Focus on the relationships, not the technology
+ Describe the new relationship
+ Measure the impact of the change

+ ldentify barriers to the strategy

Gl estrategyirst
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Combat social strategy failure points

+ Profile mismatches

— Strategy not suited to customer capabilities

— Pick activities + choose applications in which they will participate
+ Lack of defined objectives

— Most common cause of failure
+ Strategic timidity

— Unwillingness to assess + address the way that social technologies change
customer relationships

— Must be willing to let go of control which means fighting internal battles first
+ Flawed technology implementation
— Choose quick, simple + staged deployments that provide flexibility

— Make sure they match objectives + strategy rather than the latest Web 2.0
whitepaper

GARDENING estrategy/irst
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The shift of control from organizations to individuals
Customer-to-Customer Marketing

14

If you're going to participate as a marketer in the
social computing arena, you've got to have

thick skin and be ready to engage in the messy

world of your customer's opinions. Marketers
that have the guts to

turn over their brand to the public will
in the end Win over their customers 99

-Charlene Li, Forrester Research
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Setting the Stage

What to do before you begin

+ Read. A lot

— Strive to understand the differences between the techniques, platforms,
technology that will support <not drive*> your social marketing strategy

+ Experiment. A lot
— Pick a personal topic that matters to you
— Research known sources and to find sources to be resourced
— Start a personal blog of your own
— Get your profiles on the social networking sites + go exploring
— Create an avatar + create a “Second Life”

— Don’t just watch — participate
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My opinion?

+ Throw yourself into the fray
+ Start small + experiment

+ Get creative, risk a little + shoot for big learnings: positive + negative
outcomes will serve you well

+ ALWAYS start with your customers

+ ALWAYS have a measurable goal —and measure

Gl estrategyirst
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Thank You

Judith Roberts
estrategyfirst
707.763.5953 ext 101

jroberts@estrategyfirst.com
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